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BackgroundBackground

In Canada, products that pose a risk to health In Canada, products that pose a risk to health 
or safety can be prohibited or restricted or safety can be prohibited or restricted 
under the under the Hazardous Products ActHazardous Products Act
administered by Health Canada.administered by Health Canada.

Consumer Product Safety mandate is broader Consumer Product Safety mandate is broader 
than enforcement and involves prevention of than enforcement and involves prevention of 
injury associated with unregulated products injury associated with unregulated products 
through voluntary industry standards and through voluntary industry standards and 
information/education of industry and public.information/education of industry and public.
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BackgroundBackground

In 2003, survey undertaken for Health In 2003, survey undertaken for Health 
Canada by Canada by IpsosIpsos--Reid (public opinion Reid (public opinion 
research firm) to explore the general research firm) to explore the general 
awareness and understanding that Canadians awareness and understanding that Canadians 
have of the safety of consumer products:have of the safety of consumer products:

qualitativequalitative focus groups (limited numbers to focus groups (limited numbers to 
identify trends in perceptions)identify trends in perceptions)

quantitativequantitative national random telephone surveynational random telephone survey
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MethodologyMethodology

National random telephone survey among National random telephone survey among 
1,582 adults between the ages of 18 and 70 1,582 adults between the ages of 18 and 70 
and parents of children aged 10 or under and parents of children aged 10 or under 
(included 749 parents of children aged 10 (included 749 parents of children aged 10 
and under and 833 adults between 18 and 70 and under and 833 adults between 18 and 70 
years of ageyears of age
Results weighted by age, gender and region Results weighted by age, gender and region 
to accurately reflect the Canadian population to accurately reflect the Canadian population 
according to the 2002 Censusaccording to the 2002 Census
A sample of 1,582 has an associated margin A sample of 1,582 has an associated margin 
of error of ±2.4 percentage points, nineteen of error of ±2.4 percentage points, nineteen 
times out of twenty. times out of twenty. 
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Consumer Perceptions Consumer Perceptions 
of Product Safety of Product Safety 
in Canadain Canada
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Confidence in Product SafetyConfidence in Product Safety

Most Confident in Product Safety:Most Confident in Product Safety:
lower level of education and those within middle lower level of education and those within middle 
income rangeincome range
those who do not have any personal experience those who do not have any personal experience 
with an unsafe productwith an unsafe product
those who believe that products on the market those who believe that products on the market 
have been testedhave been tested

Less Confident in Product Safety:Less Confident in Product Safety:
those with a higher level of academic attainment those with a higher level of academic attainment 
and household incomeand household income
those less likely to rely on assumptions about those less likely to rely on assumptions about 
product testing, the responsibility of manufacturersproduct testing, the responsibility of manufacturers
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Adults Adults –– Ranked ConcernRanked Concern
Using a scale from ‘0’ to ‘10’, where ‘0’ means you are not concerned at all and ‘10’ means you are very  

concerned, please tell me how concerned you are about the safety of the  following.  

33%

23%

22%

21%

20%

21%

22%

19%

17%

13%

12%

12%

27%

17%

17%

24%

22%

21%

13%

17%

15%

18%

18%

17%

Household chemicals used at home such as home cleaners or solvents

Children’s toys

Children’s products (General)

Products produced outside North America, and imported into Canada. 

Candles

Flammability of textiles found in the home

Lead content in jewellery

Second-hand products sold in stores or at garage sales 

Window blinds and drapery cords

Cosmetics or personal care products  such as shampoo, deodorant, shaving
cream or lipstick

Ingredients found in cosmetics

Products produced and sold in Canada. 

Very Concerned 9,10 Somewhat Concerned 7,8

Base: Adults N=833

60%

41%

39%

45%

42%

42%

35%

36%

32%

31%

30%

29%
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Safety of Children’s ProductsSafety of Children’s Products
Concerned Less concerned

ParentsParents
WomenWomen
Parents of Parents of 
younger childrenyounger children
Respondents Respondents 
between ages of between ages of 
35 and 5435 and 54
MidMid--income income 
($25 ($25 –– 59K)

Adults
Men
Younger respondents 
between ages of 18 
and 34 and those 
aged 55 or more
Higher income ($60K 
+)

59K)
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Check the Safety of Products Check the Safety of Products 
Before or After PurchaseBefore or After Purchase

More likely to occur at the preMore likely to occur at the pre--purchase stagepurchase stage
79% say that they always/sometimes check the 79% say that they always/sometimes check the 
safety of safety of all all the products they buy the products they buy beforebefore purchasepurchase
82% say that they always/sometimes check the 82% say that they always/sometimes check the 
safety of safety of somesome of the products they buy of the products they buy before before 
purchasepurchase
68% say that they always/sometimes check the 68% say that they always/sometimes check the 
safety of safety of allall the products they buy the products they buy afterafter purchasepurchase
72% say that they always/sometimes check the 72% say that they always/sometimes check the 
safety of safety of some some of the products they buy of the products they buy afterafter
purchasepurchase
Parents, respondents aged 35 and older, women and Parents, respondents aged 35 and older, women and 
those with higher level of educ are more likely to those with higher level of educ are more likely to 
check safety of products prior to purchasecheck safety of products prior to purchase
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Determining Product SafetyDetermining Product Safety

50%

11%

9%

9%

8%

8%

8%

7%

7%

6%

6%

5%

44%

20%

9%

8%

15%

11%

10%

13%

11%

9%

7%

3%

Read label

Ask friends or family for recommendations

Media coverage (newspapers, TV, Radio)

Read product instructions

Research product in Consumer Reports

Look for safety warnings

Common sense/ personal experience

Physical inspection (quality, materials, etc.)

Research product on the Internet (unspec'd)

Look for safety features

Rely on brand name/reputation

Products for sale in Canada- tested/safe

Adults Parents

Base: 1582

Now thinking about product safety, how do you as a consumer determine whether or not, a product that you 
are thinking of buying is safe or not? 
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Product Safety Product Safety BehaviourBehaviour
On a scale from ‘0’ to ‘10’, where ‘0’ means you completely disagree and ‘10’ means you completely agree, 

do you agree or disagree with each of the following statements? 

31%

22%

12%

11%

11%

7%

37%

39%

30%

18%

14%

12%

I find the product safety information on products labels
to be very useful

I rely on the brand name and reputation when I buy
products.

I rely on family and friends for recommendations on
the safety of products I am considering buying.

I do not have the time to check the safety of all the
products I buy.

I rarely check the labels for product safety information. 

I only check out the product safety of more expensive
products such as electronics or appliances.  

Strongly Agree (9,10) Somewhat Agree (7,8)

N= 1582

67%

19%

29%

61%

42%

25%
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Testing & Regulation of ProductsTesting & Regulation of Products
On a scale from ‘0’ to ‘10’, where ‘0’ means you completely disagree and ‘10’ means you completely agree, 

do you agree or disagree with each of the following statements? 

82%

51%

15%

13%

9%

13%

23%

27%

25%

15%

If, there are potentially harmful substances in products
the public should be made aware of them.

All manufacturers must ensure that products they sell
to consumers are safe. 

I believe that all products for sale in Canada have been
tested to ensure that they are safe. 

I believe that all products that are sold to consumers
have been tested by government to ensure their safety.

Common sense is my best protection; I don’t need
anyone to protect me.

Strongly Agree (9,10) Somewhat Agree (7,8)

N= 1582

24%

42%

95%

74%

38%
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Experience with Unsafe ProductExperience with Unsafe Product

>20% of adults have had experience with unsafe >20% of adults have had experience with unsafe 
productsproducts
Type of product: Household cleaners, followed by Type of product: Household cleaners, followed by 
children’s toys, appliance/electronics and children’s children’s toys, appliance/electronics and children’s 
car seats, walkers, products in general and children’s car seats, walkers, products in general and children’s 
furniture and cosmetics and personal care productsfurniture and cosmetics and personal care products
Action most commonly taken: Threw product away, Action most commonly taken: Threw product away, 
followed by contacting manufacturer or returning followed by contacting manufacturer or returning 
product to retailerproduct to retailer
85% of adults would report an unsafe product85% of adults would report an unsafe product
Retailers, followed by manufacturers are the two Retailers, followed by manufacturers are the two 
main places respondents would report an unsafe item main places respondents would report an unsafe item 
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Type of Unsafe ProductType of Unsafe Product
What type of product was it?

28%

13%

7%

7%

6%

5%

4%

4%

Household chemicals used at home (such as home cleaners
or solvents)

Children's toys

Appliances/ electronics

Children's car seats

Baby walkers

Children's products (General)

Children's furniture

Cosmetics or personal care products (shampoo, deodorant,
shaving cream or lipstick)

Personal experience with unsafe product N= 367
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Reporting An Unsafe ProductReporting An Unsafe Product
On a scale from ‘0’ to ‘10’, where ‘0’ means you completely disagree and ‘10’ means you completely agree, 

do you agree or disagree with each of the following statements? 

31%

22%

12%

10%

24%

18%

12%

14%

I would only report an unsafe product  if I thought
it was a risk to others

I don’t know where to report an unsafe product. 

I wouldn’t report an unsafe product to anyone; I
would just return it to the retailer. 

I don’t think that I would get anywhere if I
reported an unsafe product.

Strongly Agree (9,10) Somewhat Agree (7,8)

N= 1582

24%

40%

24%

55%
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Perceptions of Product Safety Perceptions of Product Safety 
InformationInformation

Respondents split as to whether they have Respondents split as to whether they have 
enough information on product safetyenough information on product safety
Women and those with a lower level of Women and those with a lower level of 
annual household income are more likely to annual household income are more likely to 
say they don’t have enoughsay they don’t have enough
Overall, respondents are interested in Overall, respondents are interested in 
information that directly pertains to products information that directly pertains to products 
they buy and use for their children. They are they buy and use for their children. They are 
less interested in more generalized less interested in more generalized 
information on general safety practices and information on general safety practices and 
product safetyproduct safety
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Product Safety Product Safety –– Trusted Trusted 
Sources of InformationSources of Information

49%

32%

23%

21%

17%

15%

10%

34%

37%

38%

36%

40%

37%

25%

That Health Canada distributes

From consumer advocate groups

From family and friends.

Through consumer segments tv or radio shows or news
programs

Through consumer sections in newspapers or magazines

That manufacturers distribute with their products 

Available on the internet

VeryTrustworthy (9,10) Somewhat Trustworthy (7,8)

N=1582

83%

61%

57%

69%

35%

60%

52%
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Public Warnings/Advisories Public Warnings/Advisories 
on Product Safetyon Product Safety

21%

11%

11%

11%

5%

4%

4%

20%

Government of Canada

Manufacturer

CSA (Canadian Safety Association)

Health Canada

Media

Consumer advocate groups

Consumer Reports

Don't know/Refused

What organization do you think is most responsible for providing the public with warnings, advisories or tips 
on product safety

N= 1582

Responses 4% and above

Other 10%
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Thank you….Thank you….

Looking for more information ?

Director
Consumer Product Safety
Health Canada
E-mail: marta_caris@hc-sc.gc.ca


