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PUBIIC partic/pation. /nto botl sk assessment
and. risk decision making would make the
Process more aemocratic, Improve the
relevance anad quality or techinical analysis,
and increase the legitimacy and public
acceptance of the resulting aecisions.”
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umer Interest “

»the i ght to be Informed,

»the Right to Choose,

»the Right to be Heard,

»the Right to Education and

»the Right to Service. 3



ensyre ar they are appropriately
/nformea, that their views are heard
anda thar governments are held
accountaple for how public expertise
ana aavice are used.



GOVediens Ler

GOV EIITIETIRS,

ACCOUIILEICI

nregrare stakeriolaer inpurt into. thelr

aecis/on=making.

> [ncorporating the views of stakeholders Is a
critical stuceess factor for regulating
effectively in tnhe public interest. Engaged
Stakeholders have implications for
governance, etnics, transparency, openness
and accountability. 5
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NISUIICIENT TeSOUICes [0
SUPPOIRCEIISUMEr participation,
> Sig j///f/L ant ff ntaz‘/on imbalance on
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S/Typﬁ consumer groups;
> Empty commitment to engagement;

> Access to necessary information may
preclude effective consumer voice.....



, 'vr-bugh appropriate notification
ana resourcing;
> Provide timely feedback reflecting how

consumer Input was consiadered in decisions
maae;



SINEauIEG BAIIers. . .
COVEIIIIEIEIS
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ADEVelop consumer involvement plans
iorrallisigpiiicant initiatives:

p
> Delermnie consumer: involvement objectives;
aentiry opportunities for collaboration,
> Select appropriate metfiods for involvement;
> ldentify key consumer groups,

> Communicate how Input will be used,

> Evaluate effectiveness of consumer
/nvolvement process
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c/ear ana practical
Ymeets consumer neeas,

> SuUppoIBand Capac/ty: measures should

[ place. to enisure effective
partic/paron,

> Clarity: clear roles anad expectations are
established and understood by all;

9
* Adapted from Draft Public Involvement Framework, Health Canada, January 2005



EWialidgNPracIpIes *. ..
CiO/ErrIfEf)E /e_g‘

erngager 1ent objectives,

> Accountabiiity: commitiments are met and
decis/ons / outcomes are communicated
widely and promptly

10
* Adapted from Draft Public Involvement Framework, Health Canada, January 2005
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WYUSIECOG1/ZE. Ihat government cannot

regulareseyerall with a “one size fits all”

APPIBEENO) corisUmer engagement, but

mUstaaaress difierent needs, goals and

. Opporitunities using innovative
aPproaches....
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Public Involvement Continuum

Level 1 Level 2 Level 3 Level 4 Level 5
Low level of public Mid level of public High level of public
involvementand % P  involvementand 3 involvement and
influence influence influence
Inform or Educate Gather Information Discuss Engage Partner
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Communications _}
A | StENING _} :
< Consulting — :
e ENJaQJiNg ————————
e s Partnering




Lobking for more information ?

Director

Consumer Product Safety

Health Canada

E-mail: marta_caris@hc-sc.gc.ca
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