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• Founded in 1936

• Largest independent, nonprofit, consumer product-testing organization

• Publisher of Consumer Reports magazine, ConsumerReports.org,

books, and special publications 

 



Expert - Independent - Nonprofit

Mission:  To work for a fair, just and 
safe marketplace for all consumers, 
and empower consumers to protect 
themselves.



• Consumer groups protect the public

• Manufacturers protect their brands

• Retailers protect their reputations

When missions collide
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Finding Common Ground

• Universal interest in safety
• Identification of safety issues
• Protection of reputation 
• Protection from liability
• Changing the marketplace



Questions for roundtable 
discussion?

• How should emerging hazards be 
identified and shared?

• How can risk assessments be conducted?      
(Risk = Hazard x Exposure)

• How should safety information be 
communicated by retailers, manufacturers, 
and consumer groups to protect the 
public? 



Questions for roundtable 
discussion?

• How can ICPHSO facilitate better 
relationships between consumer groups, 
manufacturers and retailers?


